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WPC Overview

* Premier global forum for the oil & gas sector
- Established in 1933

* Promote the management of the world’s
petroleum resources for the benefit of all

* 70 member countries

* Members represent >96% oil and gas
production and consumption (based on BP
Statistics)

* OPEC and Non-OPEC members

* 10Cs & NOCs

* Non-advocacy, non-political

* United Nations accredited

* Secretariat based in London

* Triennial Congress and other activities
* Leaving a legacy
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WPC Membersh

. WPC Member Countries

Algeria
Angola
Argentina
Australia
Austria
Azerbaijan
Bahrain
Belgium
Brazil
Canada
China
Colombia
Croatia
Cuba
Czech Republic
Denmark
Egypt
Finland
France
Gabon
Germany
Hungary

India
Indonesia
Iran

Israel
Japan
Kazakhstan
Kenya
Korea
Kuwait
Libya
Macedonia
Mexico
Morocco
Mozambique
The Netherlands
Nigeria
Norway
Oman
Pakistan
Panama
Peru
Poland

Portugal

Qatar

Romania

Russia

Saudi Arabia

Serbia

Sierra Leone

Slovak Republic

Slovenia

South Africa

Spain

Suriname

Sweden

Thailand

Trinidad and
Tobago

Turkey

United Kingdom

Uruguay

USA

Venezuela

Vietnam

World Petroleum Council




Triennial World Petroleum Congress
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DOHA -QATAR 2011

2008 — Madrid

2005 — Johannesburg
2002 —Rio

2000 — Calgary

1997 — Beijing

1994 — Stavanger
1991 — Buenos Aires
1987 — Houston

1983 — London

1979 — Bucharest

1975 —Tokyo

1971 — Moscow
1967 — Mexico City
1963 — Frankfurt
1959 — New York
1955 — Rome

1951 —The Hague
1937 — Paris

1933 — London
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WPC International Cooperation

* United Nations, UNFC, UNECE, Global Compact N ‘ | %
* International Energy Agency (IEA) UNFULC —*//
* Organisation for Petroleum Exporting Countries (OPEC) el g
* OPEC Fund for International Development (OFID) o

* International Standards Organisation (ISO) ] ]

 International Gas Union (IGU) AOTP@'

- ARPEL Shm
* Associations and Institutions from WPC member countries
* Society of Petroleum Engineers (SPE)

* American Association of Petroleum Geologists (AAPG)

* European Association of Geological Engineers (EAGE)

* Oil and Gas Producers Association (OGP)

* International Petroleum Industry Environmental Conservation Assoaatlon

(IPIECA) e
* The World Coal Institute (WC') ‘nﬁ’orld_Ellf_:rg}IrFQuncil m

> The World Energy Council
ORGANIZATION OF THE
* The World BankIIMF ‘\‘ 0 P E C PETROLEUM EXPORTING COUNTRIES

* World Energy Forum

e
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http://www.ogp.org.uk/
http://www.ogp.org.uk/
http://www.spe.org/spe/cda/views/general/SPEHomepage/0,1484,1648,00.html
http://www.spe.org/spe/cda/views/general/SPEHomepage/0,1484,1648,00.html

WPC Events

SOCIEN

Managing Risk - Dispute
Avoidance & Resolution

WPC Regional Meeting

Latin American Solutions

for Global Energy Challenges

June 22-24,2010.

WPC Youth Forums:
yourfuture: (g j
2% \WPC Youth Forum Paris 2009

()
Fuel the 76Uth
Future Energy Leaders

3" WPC-Petrotech Youth Forum New Delhi 2010 ||

4th World Petroleum Council

YOUTH FORUM

|o OCTOBER 22-25, 2013

Telus Convention Centre, Calgary Alberta.

2" November 2010

27|

‘Youth and Innovation -
the Future of Petroleum Industry

WPC First Youth Forum

OFFICIAL PROGRAMME

,J/l ?/ul

KOE KITATCKIIT ‘]
w

Regional WPC Events
with National
Committees

Specialist industry events:

WORLD PETROLEUM COUNCIL

IV Colombia )} & H
Oil & Gas
Investment Conference

Cartagena-Colombia June 25,2010.
RESPONSIBILITY
COOPERATION
SUSTAINABILITY E B
» GEPA. cAPP
OPEC/WPC workshop S SRS

NORTH AFRICA AND THE MIDDLE EAST,
THE ROLE OF CANADIAN COMPANIES
and
AN UPDATE ON THE 19TH WORLD

- , v
\_/ —”
First WPC-UNGC Forum on Canadian Association for the

World Petroleum Council

CO; sequestration and
reduction of methane flaring
and opportunities for
enhanced oil and gas
recovery.

Luncheon Meeting (
{

Fairmont Palliser Hotel
Alberta Room
133 - 9th Avenue S.W., Calgary,
Alberta
November 1, 2007

World Petroleum Council
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Responsible Business Practices in the
Oil & Gas Sector




WPCYouth Activities

PETROLEUM

® = WPCYouth Committee

* Youth Programme at the
Congress

= * Mentoring Programme

-« WPCYouth Forum:

= 2ndin Paris - 2009
= 3 in India— 2010
= 4t in Canada — 2013
= 5% in Brazil - 2016

World Petroleum Council
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WPC & Gender

“Women in Industry” Leaership WPC Mentoring Groups
Networking Breakfast

The Soclety of Petroleum Engineers Presents

Empowering Women in
the Energy Industry for
Value and Development

In Cooperation With UNECE and UNCTAD
Palais Des Nations + Geneva, Switzerland
19-20 September 2013

/Y REHR] o

Special Session at Congress Joint industry initiatives eg UN, EU, SPE

World Petroleum Council
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WPC & Gender - Surveys

Greatest challenges in your career ahead: What do you think are the main incentives
in retaining talent in the oil and gas
Expatriation industry? (mtzllcate your answer on a scale
issues from 1 to 4, with 4 the most important and 1
the least important)
Lack of career
path visibility _ Answered: 1,212 Skipped: 146
4
Gender or
other barriers
work-life...
2
= [
adaptation f...
1
Future job
security
Clear Develop Improve  Reinforc Cornpetrt Compensa Increase Foster
Environmental training  diversit working e tion attentio responsi
= BV e e S e (3

0 01 0.z 03 0.4 0.5 0.6 0.7

36% of young women did not think that women have equal opportunities, while
26% of young women thought that "Male dominance” was one of the biggest
challenges for the oil and gas industry
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BP Talk: Lifting the barriers to progress

Where are the examples of success in promoting
women in the industry?

What are the real barriers to progression of women
in the industry?
What is the WPC agenda to advance the role of

alel”

women in the mdustry? 1T a0 cos g

X=X0+v,t+I/1at?
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Pioneering Women .‘ . o |0] v
Itis no secret the oil and gas industry is facing a labor shortage i 0{°|0 NO 3’)_
Recruiting and retaining women in the industry is critica \ ; M Q& 5
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Women in Energy: strength in numbers

% i
7.8% Oil and gas
R SeTien 1 ghotil oft . Do you think the number of
Smnswoskionoe remains a women working in the ol and
P gas industry has increased in
male- rocent yowrs?
dominated
industry BUT
Is it imporant for the of and gas Industry 10 Source: BP
Hays Oil and Gas Global Salary Guide 2012 aftract mors women? Global

Diversity and

230/0 Inclusion

Report, 2013

A study conducted by PwC in November
found that women occupy only 11 percent of
seats on the board of directors of the world’s
100 largest listed oil and gas companies.

Sad No

Neithet

0
Do you feel you get the same recognition for your work 9070 ot sucvey particioants e
as male peers? A recent report from IHS Global found
ol that by 2030 the industry could add
yes 55% :
185,000 more women to its ranks,
Source: NES Global Talent Survey, 2013 including more skilled White-CO”arjObS.
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So where are we now?

A few examples of
successful women in the
oil and gas sector

a World Petroleum Council
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Female CEOs and Ministers

Nishi Vasudeva, CEO, HPCL, India

Karen Agustiawan, President Director and
CEO, Pertamina, Indonesia

Mariana Georghe, CEO, OMV Petrom,
Romania

Diezani Alison-Madueke, Minister of
Petroleum, Nigeria

Nosizwe Nokwe-Macamo, Group CEQ,
PetroSA, South Africa

Sumayya Athmani, CEO & MD, National Oil
Corporation, Kenya

Irene Muloni, Minister of Energy and Minerals
Development, Uganda

Maria das Gracgas Silva Foster, CEQ,
Petrobras, Brazil

World Petroleum Council
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Women Leaders

Patricia Yarrington, Vice President and Chief
Financial Officer, Chevron

Sara Ortwein, President, ExxonMobil
Upstream Research Company

Ceri Powell, Executive Vice President
Upstream International Exploration, Shell

Manoelle Lepoutre, Senior Vice President,
Executive Careers and Management, Total

Hinda Gharbi, President Wireline,
Schlumberger

And at BP: Katrina Landis, Executive Vice
President, Corporate Business Activities

World Petroleum Council
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Getting more women into the pipeline

Where are the examples of success in promoting women in the industry - what

d

common traits do these examples share and how can our industry learn from
them?

Company career development programs and selection processes that
have diversity awareness and unconscious bias eliminated. Processes
that ensure women and diverse employee are on candidate slates for
positions, and that the decision makers do not exhibit bias in
selections.

1 Company processes that ensuring women advance in line management

assignments, and not diverted to staff leadership roles early in career.

J Providing internal networks for women and other groups to mentor,

role model and support success. Women particularly need more role
modelling and networking to help them lean forward to take the tough
assignments that lead to Executive leadership.

J Programs that value diversity, and communicate diversity a business

imperative. CEOs that walk the talk through actions and selections.

] Dual careers: Increase support to facilitate dual career developments

e
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Barriers for progress:

What are the real barriers to progression of
women in the industry?

Let’s not call them barriers — let’s call them

OBSTACLES

Vo>
World Petroleum Council
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Potential Obstacles for Women in O&G:

Negative experiences:

] face a masculine culture
] they are expected to put up with sexism

(1 most of their superiors are men, so they can’t see
a clear career path for themselves as women

 they don’t see enough women role models from
their fields

 along the way they're not promoted and not
rewarded for their efforts

1 missing flexibility / support (company & family)

VD
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Potential Obstacles for Women:

J
d

Challenging work / life balance

Lack of strong career development planning,
succession planning, and selection processes that
eliminate unconscious bias. All these should be merit
based and value diversity.

Lack of networks that encourage young women to
strive for line management leadership

Different measures:

. Women's leadership style tends to be more collaborative, which
many men see as a weakness.

-l If women are assertive it is often seen as “bossy”

Safety Issues (in some parts of the world)

o
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HBR Study on Bias:

Joan C. Williams, Harvard Business Review, March 2015:

PERCENT OF U.S. WOMEN IN STEM WHO REPORT...

having to provide : that colleagues : that at work, they : that women - they’ve been
more evidence of : have suggested : find themselves : in theirwork . mistaken for
competence than : they should work : pressured to play : environments . either adminis-
othersto prove : fewer hours after : a stereotypically : supportone . trative or
themselves. . having children. : femininerole.* : another. . custodial staff.
17%0

65 64 63

5 48 47
37 s 4136 39
26 28 23
1 | [ H
:- . I

*SUCH AS “OFFICE MOTHER” OR “DUTIFUL DAUGHTER.”
SOURCE JOAN C. WILLIAMS, KATHERINE W. PHILLIPS, AND ERIKA V. HALL HBR.ORG

LATINA
ASIAN
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The 5 biases pushing women out of STEM

4 Prove-it-again
J  Expectation: you're just not going to be able to cut it

d Walking the tightrope

- Women need to behave in masculine ways in order to be seen as competent—but
women are expected to be feminine

J When being authoritative women are often accused of not behaving feminine
enough: too bossy, too loud, too know-it-all

d Facing the maternal wall
J commitment and competence are questioned, and opportunities start drying up
. Assumption: career is more of a hobby until husband / family

d Tug-of-war
J Competing with female colleagues for the "woman’s spot”

] Isolation

J Being excluded from social interaction as being the only woman around (“she won't
feel comfortable”) or not participating for fear of negatively affecting perception

ACTION: develop objective metrics and ensure accountability

Vo> N
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Everyday Sexism

SCENARIOS:
v" Alienation,
v" benevolent sexism from casual remarks

Examples ?

Brought about by:
o  social conditioning,
o  unconscious biases and
o institutional practices

Women who complain about sexism are often labelled “overtly feminist” and
“professional victims"”

If this is not addressed, we allow a culture of everyday sexism to continue.
This in turn feeds further discrimination and harassment of women.

V> N
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fveryday Gexism

Try replacing gender in a statement
with skin colour, or even
hair color (say, red hair);

if it sounds racist

or ridiculous,
It 1S probably

sexist.

STEM Wemen.net

o -

World Petroleum Counci
N’



So what can we do?

Step up and step out

Be upfront about expectations: say what you want & then go for it
Keep your network going (and growing)

Build up your confidence:

»  Recognise and value your own achievements, knowledge and experience
> Ifatfirst you don't succeed: keep trying

Be aware of and address everyday sexism

Look for and be a role model

Good mentorship programmes at all levels

Be flexible and compromise

Support initiatives: “Not just for Boys”, “Pink Petro”

If you come across barriers: don't find excuses — focus on
solutions

Don’t go it alone — involve others, especially men & work
together to eliminate barriers

VV VYV

V. VVVVVYVYYV

VD
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So what can we do? How men can help:

VYV VYV VVVVYVYY

Encouragement

Support

Partnership

Sponsorship

Collaboration

Championing

Advocating

Nominating for awards
Recommending for promotions
“He for She”

World Petroleum Council
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Thank You!

a Worlad

Petroleum

—“ Councdil
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